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According to the programme:  we had to learn about different types of marketing, including 

the stealth marketing; pros and con for customers from any marketing activities. How to 

recognize traps for customers and how to avoid them. 

 

As a problem to think about and give solutions I gave a situation: “Imagine the situation- 

There is no marketing allowed, there can be no commercials on TV, no ads in newspapers or 

magazines, no posters or billboards, but you are having a marketing agency and you have 

clients asking to promote their products. ” Your task is- think about different ideas how to 

promote products without standart types of advertising. 
 

Creativity developing method: 

 

The model of lateral thinking by Eduardo de Bono. 

Standard words like TV, ad, commercial, gingle etc were not allowed. 

Student`s ideas were very creative and logical, considering that some of the students plan to 

continue their studies in our school's Class of Commerce where they will have to establish 

their own companies and promote their products, this activity was very helpful to “think out 

of box” and think about new and completely different ways how to promote any product. 

And at the same time, this activity made all the students think about marketing more deeply, 

that in so many cases we even notice that product is being advertised. 

Some of the students` ideas:  

o to make very colourful packaging so the product would be noticeable; 

o Use loudspeaker and tell about the product at a concert or sports event  

o During a running or skiing marathon put posters not advertising the product, but with 

some cheering up text with the pictures of the product in background  

o print the name and picture on T-shirts and give them for free to people 

 

+ from the activity: 

● some students were very active and had lots of ideas 

● good way to use English language and learn new words/ phrases about a certain 

topic 

● made students to think that not everything is so obvious as it may seem at first 

● made students to think that creativity is very useful in many situations and is a 

fundamental thing for successful business 
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- from the activity: 

● not all students wanted to participate 

● some of students found this activity a bit silly 

 

To sum up, considering all pros and cons mentioned above, I think that it was a very good 

lesson, interesting and different one. And pros were much more than cons. Most 

importantly- students liked the activity and learned a lot. 

  

 


